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1. Logika a intuice ve strategii. Strategické mysleni. Specifikujte hlavni zavéry ve vazbé na
Vasi doktorskou praci.

2. Ziskovost a spolecenska odpoveédnost. Smysl existence podniku. Definovani zakladnich
strategickych tvah. Specifikujte hlavni zavéry ve vazbé na Vasi doktorskou praci.

3. Prilezitosti dané vnéjSim trznim prostiedim a prilezitosti generované silnymi strankami
organizace. Specifikujte hlavni zavéry ve vazbé na Vasi doktorskou praci.

4. Nezavislost samostatnych podnikatelskych jednotek a synergie korporace jako celku.
Specifikujte hlavni zavéry ve vazbé na Vasi doktorskou préaci.

5. Konkurence a kooperace mezi organizacemi na trzich. Kooperativni strategie, teorie her z
business pohledu. Specifikujte hlavni zavéry ve vazbé na Vasi doktorskou praci.

6. Zameér a emergence pri formovani strategie. Tvorba strategie, proces, pristupy. Specifikujte
hlavni zavéry ve vazbé na Vasi doktorskou préci.

7. Revoluéni a evoluéni pohled na strategickou zménu. Specifikujte hlavni zavéry ve vazbé na
Vasi doktorskou préci.

8. Exploatace a explorace ve strategickych inovacich. Specifikujte hlavni zdvéry ve vazbé na
Vasi doktorskou préci.

9. Prizptisobeni se trhu a aktivni vytvareni trhu. Specifikujte hlavni zavéry ve vazbé na Vasi
doktorskou praci.

10. Kontrola a chaos pfi Fizeni organizace. Specifikujte hlavni zavéry ve vazbé na Vasi
doktorskou praci.

11. Globalizace a lokalizace. Specifikujte hlavni zavéry ve vazbé na Vasi doktorskou préci.
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Topics of State Doctoral Examination
Business Economics and Management

PE_o925 Business Economics

1. Logic and intuition in strategic thinking. Specify the main conclusions in relation to
your doctoral thesis.

2. Profitability and responsibility. The purpose of existence of a company. Defining the
basic strategic considerations. Specify the main conclusions in relation to your
doctoral thesis.

3. Business opportunities generated by markets and by internal resources. Specify the
main conclusions in relation to your doctoral thesis.

4. Independence of business units and corporate synergies as a whole. Specify the main
conclusions in relation to your doctoral thesis.

5. Competition and cooperation between organizations in the markets. Cooperative
strategies, game theory from a business perspective. Specify the main conclusions in
relation to your doctoral thesis.

6. Deliberateness and emergence in strategy formation. Specify the main conclusions in
relation to your doctoral thesis.

7. Revolutionary and evolutionary view of strategic change. Specify the main
conclusions in relation to your doctoral thesis.

8. Exploitation and exploration in strategic innovations. Specify the main conclusions in
relation to your doctoral thesis.

9. Compliance and choice within the industry context. Specify the main conclusions in
relation to your doctoral thesis.

10. Control and chaos within the organizational context. Specify the main conclusions in
relation to your doctoral thesis.

11. Globalization and localization. Specify the main conclusions in relation to your
doctoral thesis.
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